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" On June 20 we found multiple changes in the '
First Page Rankings on each of the
Comparison Shopping Engines in our study

)

~ This suggests that a new retailer
with the right strategy can make
an immediate impact on the
Comparison Shopping Industry



What is the Purpose of This
Case Study?

B Give Garden Decor Merchants
a competitive overview
of their own industry

AND

Q lllustrate the vast opportunity
that exists for All Merchants on
Comparison Shopping Engines



What to Look For in the
Following 6 Slides:

v~ These are the 8 Comparison Shopping
Engines that CPC Strategy works with:

YAHOO! SHOPPING

daSe

= \Vith properly optimized and well

managed campaigns, all 8 of these CSEs can
provide lucrative additional revenue
streams for their Merchants.

All Logos Are Property of Their Respective Owners. All Rights Reserved.
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A 1. Gardeners.com

A 2. BestNest.com

A 3. TouchofClassCatalog
A 4. TerrysVillage.com

A 5. NorthernTool.com

A 6. Exterior-Accents.com

A .
 [—
A 9. Grandinroad.com

A 10.Horchow.com
A 11.OutdoorDecor.com
A 12. Amberleaves.com

k Each of These Merchants Has TwoProducts
ontheFl r st Page (Shopz
more than two per Merchant).




